
MEDIA KIT 2024-25
FSS MEMBERS
The Canadian Franchise Association (CFA) is proud to offer 
our Franchise Support Services/Supplier (FSS) members a 
wide range of opportunities to get their message directly into 
the hands of the top franchisors across Canada. If you want 
to position yourself as a key supplier or service provider to 
the franchise industry, there’s no better place than the CFA’s 
content channels and media outlets. 

As an FSS Member, you have a unique opportunity to provide 
your insight as a supplier to the CFA Franchise System 
membership base through CFA.ca, the Members Only Area, 
the FSS E-Blast, and other advertising platforms, which all 
specifically target key decision-makers within the Canadian 
franchising industry. 
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Target 
Audience

CFA ADVERTISING  
REPRESENTATIVE

Stephanie Philbin can help 
franchisors craft a perfect 

advertising campaign with tailor-
made solutions that effectively 

reach the target audience.
 

(613) 967-9276
sphilbin@cfa.ca

FR
A

N
C

HISOR MEMBERS MASTE
R 

FR
A

N
C

H
IS

ES

SI
NG

LE- & MULTI- UNIT

FR

ANCHISEES



MEDIA KIT 2024-25 (FSS MEMBERS) 2

For advertising, contact: Stephanie Philbin sphilbin@cfa.ca
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DIGITAL

HOMEPAGE

ADD-ONS SPECS PRICE
Leaderboard (run of site) 980x120 $750/month

Homepage Carousel Banner - Position 1 (rotating) 300x162 $350/month

Homepage Pop-Up Layer Banner 500x350 $800/month

Interior Page Pop-Up Layer Banner 500x350 $350/month

Homepage Footer Bar 980x120 $400/month

Interior Page Foot Bar 980x120 $200/month

Display advertising is subject to space availability. All reference to display advertising pertains to www.cfa.ca. 
Web advertising is payable upon receipt of invoicing.

CFA.ca (Display Advertising Options)
Book any website display ad 
option for 6 or more months 
and receive the following 
discounts 

6-9 months – 15% off
9-12 months – 20% off

CFA.ca
Google “franchising in Canada,” and the CFA’s corporate website will 
always be among the first organic search results. That’s because our 
domain authority and aggressive marketing campaigns ensure we’re 
Canada’s top online source for franchise information.

Every year, more than 100,000 franchisors and franchisees turn to CFA.ca 
for answers to their franchising questions.

Build your brand on Canada’s #1 franchise website!

All FSS members receive a free member listing on CFA.ca, but you can 
turn basic listing into a full profile page and rank higher than your 
industry competitors with one of our listing packages and display 
advertising options. Available at various price points, there’s an option 
for every budget.

Leverage our credibility and audience by advertising today. There’s never 
been a better time to enhance your presence on CFA.ca!

AUDIENCE REACH
Franchisors, prospective and existing 
franchisees, entrepreneurs, founders, 
presidents, CEOs, and other senior 
franchise executives, along with 
any Canadian looking to learn more 
about franchising in Canada.

412,000+ site-wide pageviews in 
2023
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Display Advertising options

AD SIZE SPECS COST
Homepage Half Banner 234x60 $150/month

Interior Page Half Banner 234x60 $75/month

Login page Pop-Up Layer Banner 500x350 $600/month

Homepage Footer Bar 728x90 $350/month

Interior Page Foot Bar 728x90 $200/month

Homepage Carousel Banner - Position 1 (rotating) 672x360 $250/month

NOTE: Limited availability of banners for each page. First come, first served.

Members Only Area
The CFA.ca Members Only Area provides CFA members with access to a 
wide range of administrative tools and engaging content to help them 
get the most out of their membership. The content featured here is 
aimed at equipping franchising professionals with the knowledge they 
need to succeed.

CFA Members can tap into the incredible insight of the Canadian 
franchising community through The Franchise Voice. Published exclusively 
in the CFA.ca Members Only Area, The Franchise Voice is all about picking 
the brains of successful franchisors and franchise brands across the CFA 
membership base. Through our community-based content, franchisors 
and suppliers alike can learn about the value of utilizing tried and proven 
practices and how they could be applied to their own businesses. 

AUDIENCE REACH
The Members Only Area is accessible 
to all CFA members and their 
employees, including franchisees, 
founders, presidents, CEOs, and 
other senior franchise executives.

4,338 CFA Member Contacts 

Book any website display ad 
option for 6 or more months 
and receive the following 
discounts 

6-9 months – 15% off
9-12 months – 20% off

DIGITAL

Sponsored Content
Tell your story in a meaningful and engaging way with sponsored content. 
Sponsored content intentionally aligns your advertising message with 
the editorial design and experience of the CFA.ca Members Only Area. 
Advertising under The Franchise Voice banner puts your message directly 
into the hands of top franchisors across Canada. 

All Sponsored Content is featured prominently in the Members Only Area, 
and promoted through social media and the CFA’s Updater and Weekly 
Recap email campaigns. Sponsored Content is archived in the Members 
Only Area and is available indefinitely. 

Cost: $800 per article (800 to 1,200 words)
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FSS E-Blast
If you want to position yourself as a key supplier or service provider to 
the franchise industry, there’s no better place to be seen than in the 
CFA’s new advertising offering: Featured Franchise Support Services/
Suppliers E-Blast!

Distributed once a month (every second Wednesday of each month), our 
Featured Franchise Support Services/Suppliers E-Blast gets your message 
into the inboxes of more than 1,500+ franchising professionals across more 
than 60 franchise categories. With an open rate of 29%, the FSS E-Blast 
is exclusive to CFA members, putting you among an elite class of service 
providers and suppliers who are known and trusted in the industry.

It’s easy! Send us the content and we’ll handle the rest!

*Ad material for the FSS E-Blast includes 50-55 words of copy,  
click-through link, and image in PNG (preferred) or JPG format. 

AUDIENCE REACH
Franchise System Members, 
founders, presidents, CEOs, and 
other senior franchise executives

1,500+ CFA members

Cost: $200 per listing in E-Blast

EMAIL MARKETING



MEDIA KIT 2024-25 (FSS MEMBERS) 5

For advertising, contact: Stephanie Philbin sphilbin@cfa.ca

www.cfa.ca 

YOUR AD HERE

YOUR AD HERE

E-Newsletters
CFA Updater E-News
Offering a quick snapshot of what’s happening at the CFA, our weekly 
e-newsletter is one of our most popular communications. With an 
average open rate of 35%, the Updater lets you reach an engaged 
audience of franchise leaders. The CFA Updater E-News can drive traffic 
to your website with a customized message that stands out as the 
Updater offers a quick snapshot of news and events, meaning your ad 
will be highly visible to CFA Members.

AUDIENCE REACH
All CFA members and their 
employees, including franchisees, 
founders, presidents, CEOs , and 
other senior franchise exectutives.

2,300 subscribers*
*as of March 25, 2024

Cost:
Top Horizontal Banner Ad: $150 per issue (570 x 90px)
Mid Horizontal Banner Ad: $100 per issue (570 x 90px)
Sponsored Message: $250 per issue (up to 200 words)

EMAIL MARKETING
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Sponsored Social Media Post
Through our Sponsored Social Media Posts, you can connect directly with 
the CFA’s social media audience to spread the news about your services as 
a franchise support system supplier, all for only $500! 

With more than 22,000 followers across all of our social media accounts, 
you’ll get your message to quality leads who are passionate about 
franchising and want to know more about ways they can grow their 
franchise systems.  

All you have to do is send us a short promotional message, image, and 
click-through URL, and we’ll do the rest. What’s more, we’ll boost your post 
on one of our four platforms so you can reach even more people!

AUDIENCE REACH
Prospective and existing franchisees, 
entrepreneurs, franchisors, and more 
looking to connect with content and 
events provided by the CFA

22,000+ followers across Facebook, 
Twitter, Instagram, and LinkedIn

Cost: $500 per post*  
*280 characters including URL for Twitter and up to 50 words including URL for Facebook 
and LinkedIn + Image at 1200x628px and 1080x1080px

SOCIAL MEDIA MARKETING

Follow Us!

@CFAFranchise

@canadianfranchiseassociation 

Canadian Franchise Association 

@cfafranchise

@cfafranchise
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The Franchise Voice Member Magazine
As the official member magazine of the Canadian Franchise Association 
(CFA), The Franchise Voice is known industry-wide for its informative and 
engaging best practice articles. Published four times a year, The Franchise 
Voice keeps members up to date on what’s happening in their industry 
and within their association.

The Franchise Voice magazine is a digital publication that is available 
to readers as flipbooks within the Member’s Only Area of CFA. ca and 
through email distribution. Distributed and made available to the CFA’s 
more than 550 franchise system and franchise support supplier members, 
The Franchise Voice is seen by thousands of key decision-makers within the 
Canadian franchising industry, reaching an audience of CEOs, Presidents, 
Vice Presidents, Franchise Development Directors, COOs, and other 
franchising executives.

AUDIENCE REACH
Franchise System Members, 
founders, presidents, CEOs, and 
other senior franchise executives

7,300+ CFA Member Contacts 

Advertising Rates 

AD SIZE 1 INSERTION 4 INSERTIONS
(10% discount)

Cover-on-Cover
 
Includes:
• Front Cover
• Inside Front Cover Full Page ad
• Native Advertising Double Page Spread

$1,995 $1,800

Double Page Spread $1,500 $1,350

Full Page $995 $895

1/2 Page $695 $625

1/4 Page $450 $400

PUBLICATIONS
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The Franchise Voice Member Newsletter Editorial Calendar* 
*Editorial Calendar Subject to Change

The Franchise Voice 2024 
Summer
•  ISSUE FOCUS: The New State of 

Franchise Marketing
•  TAKEAWAYS: 

This issue will provide insight into the 
latest automation tools and software 
available to optimize franchise 
marketing campaigns and help 
nurture leads more effectively and 
efficiently. We will share insights into 
implementing a strategic approach 
that leverages these tools to both 
drive and convert leads into phone 
calls and prospects. The issue will also 
cover the benefits of automation, 
including the ability to save valuable 
time and money, attract more 
qualified leads, and expand your 
franchise network in a sustainable 
and scalable way.

The Franchise Voice 2024 Fall
•  ISSUE FOCUS: Framework for Success: 

Attracting, Onboarding, Coaching, 
and Developing High-Performing 
Franchisees

•  TAKEAWAYS: 
Finding exceptional franchisees 
who are poised to drive success 
and growth. This issue explores 
strategies, traits, and best practices 
for identifying and selecting high-
performing individuals to join a 
franchise network.

The Franchise Voice 2025 Winter
•  ISSUE FOCUS: The Importance of 

Franchising Leadership 
•  TAKEAWAYS: 

Effective leadership within a 
franchise system sets the tone for 
organizational culture, establishes 
clear direction, and inspires 
commitment from franchisees and 
employees alike. Strong franchise 
leaders possess the vision to 
anticipate industry trends, the 
strategic acumen to navigate 
challenges, and the ability to foster 
innovation and adaptation. This 
issue aims to dissect the nuances of 
leadership, providing tailored insights 
that directly apply to the unique 
demands of leading in the franchise 
industry.

The Franchise Voice 2025 Spring
•  ISSUE FOCUS: The Importance of 

Diversity
•  TAKEAWAYS: 

We dive deep into the world of 
franchising in Canada and explore 
the crucial topic of diversity and 
inclusion within the industry. We 
uncover the efforts, challenges, and 
successes of Canadian franchisors 
and franchisees in fostering diverse 
and inclusive environments. Through 
insightful conversations with thought 
leaders, entrepreneurs, and experts, 
we’ll highlight the importance of 
representation, equity, and the 
positive impact of embracing 
diversity in the Canadian franchising 
landscape.

Closing Dates:

ISSUE SPACE AD MATERIAL PUBLICATION DATE

2024 Supplier 
Directory March 15, 2024 March 22, 2024 April 1, 2024

Summer 2024 July 19, 2024 July 26, 2024 August 1, 2024

Fall 2024 September 13, 2024 September 20, 2024 October 1, 2024

Winter 2025 January 17, 2025 January 24, 2025 February 1, 2025

Spring 2025 April 11, 2025 April 18, 2025 May 1, 2025

Technical Specifications:

COVER ON COVER
1,200 words + 3-4 images
Full page ad

DOUBLE PAGE SPREAD
16.25˝W x 10.875˝H

FULL PAGE
8.125˝W x 10.875˝H

1/2 PAGE HORIZONTAL
6.75˝W x 4.625˝H

1/2 PAGE VERTICAL
3.25˝W x 9˝H

1/4 PAGE
3.25˝W x 4.5˝H

PUBLICATIONS



MEDIA KIT 2024-25 (FSS MEMBERS) 9

For advertising, contact: Stephanie Philbin sphilbin@cfa.ca

www.cfa.ca 

PUBLICATIONS

NEW OPPORTUNITY  

The CFA Franchise Spotlight 
The CFA Franchise Spotlight is an annual showcase of the CFA’s member 
brands and the franchisees who make them successful, printed and 
distributed at upcoming Franchise Canada Shows.

Expand your reach through a brand profile and/or franchisee submission.  

BRAND PROFILE
This is your chance to highlight your opportunity and all it has to offer 
prospective franchisees! 

Each submission includes:
• half-page ad (6.75”W x 4.625”H)
• half-page advertorial (250-300 words) supplied by the brand
• logo

Cost: $699

FRANCHISEE PROFILE
Your franchisee’s achievement is your achievement. Highlight your star 
franchisees and celebrate their success in front of the whole Canadian 
franchise industry.

Nominate a franchisee to appear in the 2024 edition of the Franchise 
Spotlight.

Each submission includes:
• half-page ad (6.75”W x 4.625”H)
•  half-page advertorial (200-300 words) supplied by the brand
• franchisee headshot
• logo

Cost: $699

THE CFA FRANCHISE SPOTLIGHT ’23

Mr. Greek® is a household name for healthy, deli-
cious and scratch-made Greek cuisine, made 
without added MSGs, tenderizers, trans fats or 

preservatives. 
Mr. Greek’s 35+ year commitment to the integrity of 

its products and delivering an outstanding guest experi-
ence, has made the brand a cult favourite.

Mr. Greek® provides a unique opportunity to join an 
established brand name, with no ceiling to the potential 
for success.  Franchise partners have exclusive access to 
Mr. Greek’s high-quality proprietary products.    

There are multiple revenue streams to maximize busi-
ness potential: dine-in, takeout, delivery via Mr. Greek’s 
customized online ordering platform, catering, call/
online order ahead pick-up, third-party delivery, and 
school lunch programs.

The corporate team offers unparalleled support to its 
franchise partners, with a hands-on training program, 
covering all aspects of running your restaurant, includ-
ing back-of-house training where you learn how to make 
the award-winning recipes, to management functions 
and Mr. Greek’s unique guest service model.  

In addition to daily operational support, Mr. Greek’s 
corporate team also offers assistance with lease admin-
istration, IT, as well as an aggressive 365 day a year mar-
keting campaign, keeping the Mr. Greek® brand top of 
mind in the community.  

Do you have entrepreneurial drive, business and 
management acumen, and enthusiasm for the hospital-
ity industry to dominate in the aggressive market?  Let 
us help you realize your fi nancial and non-fi nancial goals 
while making meaningful business connections and hav-
ing fun along the way! Because life has to be enjoyed®. 

Mr. Greek® is actively seeking new franchisees to be 
part of its continued growth plan.  Immediate opportuni-
ties are available throughout the Greater Toronto Area 
and Southern Ontario.  

Mr. Greek® has also established its own charitable foun-
dation called “Helios,” fundraising 365 days a year, and 
with 100% of funds being donated to children’s charities.

MR. GREEK®

Becae life h to be enjoyed!

Why Mr. Greek?

CONTACT US
(416) 444-3266 x27
franchising@mrgreek.com
www.mrgreek.com/franchising

1988Establhed

Proud member of the 
Canadian Franchise Association

PREMIUM
FAST CASUAL

• Proprietary products exclusively available to Mr. Greek® system

• Comprehensive training program

• Turn key opportunity with unparalleled head o�ce support

• Aggressive marketing strategy with online presence 365 days a year

• Custom online ordering platform

• 35 plus years in business

THE CFA FRANCHISE SPOTLIGHT ’23

Oxford Learning Celebrates Forty Years of Helping 
Canadian Students Succeed
Since opening its fi rst location in London, Ontario, in 1984, 
hundreds of thousands of Canadian families have turned 
to Oxford Learning to help their children overcome school 
and learning struggles and get better grades. 

In the four decades since opening the fi rst location, 
Oxford Learning has grown to over 130 locations across 
Canada. Using a cognitive learning model for all pro-
grams, Oxford Learning helps students develop stronger 
learning pathways, ensuring they think and learn more 
effectively, grow their confi dence and get better grades.

Unlike traditional tutoring, a cognitive approach leads 
to lasting educational changes. This shift in the approach 
to after-school tutoring makes Oxford Learning stand out 
from other supplemental education options. 

A lot has changed since the fi rst location, but one 
thing that has remained constant is the mission to help 
students realize their full potential. This steadfast mis-
sion at the core of every Oxford Learning location helps 
franchisees become successful business owners in their 
communities.

Success for Students is Success for Franchisees
Oxford Learning works closely with franchisees to ensure 
their success. During onboarding, new franchisees 
receive extensive training and other ongoing support 
systems, including success coaches, regular webinars, 
weekly email newsletters, a proprietary online business 
management website, and an Annual Franchise General 
Meeting. A Franchise Advisory Council also consults on 
all franchise-related decision-making.

A background in education is not a prerequisite—our 
unique cognitive learning programs, proprietary curric-
ulum, and comprehensive training combined with your 
drive to succeed are the only requirements!

Join the leaders in Canadian supplemental education 
with 40 years of helping students. Explore the Oxford 
Learning opportunity today! 

OXFORD LEARNING

franchise.oxfordlearning.com1.888.559.2212
franchise@oxfordlearning.com Proudly Canadian

Help children succeed. Begin a 
rewarding career with Oxford Learning.

Leading The Way To 
Success With 
Oxford Learning
Join the Canadian Leaders In 
After-School Tutoring! 
With four decades of proven success in Canada, 
Oxford Learning is paving the way for a better 
future for Canadian students and for successful 
franchise owners.

Founded in 1984, Oxford Learning offers 
learning programs for students from preschool 
to university; students improve their academic 
skills, strengthen their cognition, and ultimately 
develop higher self-confidence and self-esteem.
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Jen Hamilton, CEO of Oxygen Yoga & 
Fitness, is the driving force behind 

our journey to success. Her leadership 
embodies key strategies that propel our 
brand forward, with a strong focus on 
community involvement to build trust 
and loyalty among customers.

A vital element in our franchise’s suc-
cess is Hamilton’s unwavering commit-
ment to robust support systems for fran-
chisees. She ensures they have the tools 
and knowledge needed to thrive through 
comprehensive assistance and guid-
ance programs. Our tried-and-true busi-
ness model plays a pivotal role in studio 
growth, offering franchisees a clear path 
to success.

Hamilton’s leadership journey has 
faced challenges such as aligning team 
members and franchisees with core 
values. She introduced a thorough due 

diligence process to maintain brand 
integrity and secure new franchisees’ 
success.

To motivate her team, Hamilton prac-
tices fl exibility and open communication, 
while recognizing achievements. This 
cornerstone motivates franchisees and 
staff to reach new heights.

Hamilton’s vision for Oxygen Yoga 
& Fitness includes ambitious long-term 
goals, like international expansion and 
diversifi cation into revenue streams like 
lifestyle wear and merchandise.

For aspiring franchisees, Hamilton’s 
advice centers on understanding the 
business, demographics, building a 
skilled team, inspiring others, and lead-
ing by example. Her journey as CEO 
exemplifi es strategic leadership and 
unwavering commitment to franchisee 
and brand success. ■

Jen Hamilton
CEO
Oxygen Yoga & 
Fitness

Business, body, and soul
CEO Jen Hamiliton leads a strong franchise system to success

THE CFA LEADERS LIST ‘23
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THE CFA FRANCHISE SPOTLIGHT ’23

S
ubway, one of the largest restaurant brands, has 

a bold vision for the future. There’s so much good 

news to share with growing, multi-unit franchisees: 

world-class leadership team, new menu options at a 

compelling value, and competitive restaurant concepts. 

Learn how we’re Building A Better Subway!

Franchise Fee: $15,000

Franchise Units Canada: nearly 3,000

Investment Required: $214,700-$458,500

Available Territories: All of Canada

CFA Member Since: 1987

SUBWAY

Subway Canada (Maple Leaf)  

Logo Brand Guidelines

SUCCESS WITH MULTI-UNIT FRANCHISE OPPORTUNITIES

BUILD NEW OR ACQUIRE 

EXISTING LOCATIONS
INVEST IN MODERN,

FRESH FORWARD

RESTAURANT DESIGNS

LEVERAGE MULTIPLE 

REVENUE STREAMS
ENGAGE WITH BRAND

LEADERSHIP FOCUSED  ON

 FRANCHISEE PROFITABILITY

*COMPARED TO 2021 IN NORTH AMERICA

14.9%
SAME -STORE

SALES GROWTH
IN NORTH AMERICA

(TOP 75% OF SUBWAY LOCATIONS, 

ABOUT 17,000 RESTAURANTS)*

*COMPARED TO 2021 IN NORTH AMERICA

14.9%
SAME -STORE

SALES GROWTH
IN NORTH AMERICA

(TOP 75% OF SUBWAY LOCATIONS, 

ABOUT 17,000 RESTAURANTS)*

EXPAND YOUR PORTFOLIO AT
 SUBWAYFRANCHISE.COM

Website: SubwayFranchise.com

THE CFA FRANCHISE SPOTLIGHT ’23

W
hen you join The UPS Store as a franchisee, 

you’re not going into business alone. You’re 

building one with support and resources from 

an iconic, globally‐recognized name brand, and over 40 

years of industry experience. 

Starting fi rst as an alternative to the Postal Service 

in the United States, The UPS Store is now a full-service, 

one-stop shop for the business services that small busi-

ness need most, including printing, mailbox services, 

shredding, passport and id photos, packaging and of 

course, shipping.  Our franchise community – 5,300 loca-

tions in North America, over 375 in Canada – enjoys the 

knowledge that comes with over 40 years of franchising 

experience in the US, and over 30 in Canada. 

A The UPS Store franchise carries with it the power of 

the UPS brand - a world recognized, world class brand. 

As one of the most recognizable brands in the world, the 

UPS brand carries a great deal of strength in the market-

place and a strong, trusted reputation. That recognition 

and trust carries forward to The UPS Store, offering cred-

ibility in the marketplace from the moment a new store 

opens its doors. 

The UPS Store Canada offers more than the traditional 

retail model typically located in strip malls or on main 

streets. More recently, The UPS Store introduced a new 

store-in-store model within Walmart locations in Canada. 

This new relationship places the brand in direct contact 

with millions of customers in conjunction with one of Can-

ada’s leading retailers. A number of these non-traditional 

locations are now open in Ontario, Quebec and Alberta.

Join a franchised network with a proven business 

opportunity with a track record for success. Your oppor-

tunity awaits with The UPS Store.

THE UPS STORE

Learn more at theupsstore.ca/franchising

Toll free: 1-888-875-0007  |  development@theupsstore.ca

JOIN A FRANCHISED NETWORK 

THAT DELIVERS MORE.

The UPS Store® locations in Canada are independently owned and operated by licensed franchisees of MBEC Communications Inc., the master licensee of The UPS Store, Inc.,  

a subsidiary of United Parcel Service of America, Inc. The UPS Store® and other UPS® trademarks are owned by United Parcel Service of America, Inc. and is used under license.

THE UPS STORE AT A GLANCE

Established:
1998 in Canada; 1980 in U.S.

Number of units: Over 375 in Canada

Investment range: $199,250 CDN to

$218,500 CDN, plus working capital
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Domenic Primucci is president of Pizza Nova, an Ontario-based, fam-ily-owned and operated business with over 150 locations in Southern Ontario. Involved since the age of 14, Domenic has worked in almost every aspect of the company, from operations to marketing, from dishwasher to now serving as its president. This broad and varied base of experience has allowed him to under-stand all elements of the food, pizza, retail, and franchising sectors. It has also prepared him for rallying everyone in the growing organization to pursue the com-pany’s mission of delivering quality food, and guest experience, to all.  A passionate entrepreneur, Domenic has played a leadership role in devel-oping programs to support the compa-ny’s franchisee partners—a network of some 125 franchisees who live out the 

company’s “Puro Promise” to thousands of customers per day. He fi rmly believes franchisees are the cornerstone of the brand’s future success.  In 2006, Domenic spearheaded a major brand refresh. He charted a new course in menu innovation, which included product launches such as RWA toppings, Charcoal dough and pea-protein plant-based pep-peroni. Over the past 25 years, Domenic has also led the company’s famous “That’s Amore Pizza for Kids” campaign, which has helped to raise more than $2.5 million for Variety – The Children’s Charity of Ontario. In 2023, in honour of the company’s 60th anniversary and under Domenic’s leadership, Pizza Nova announced a one-million-dollar donation to Scarborough Health Network (SHN) Foundation—an organization he has sup-ported actively for the past eight years. ■

THE CFA LEADERS LIST ‘23

Domenic 
Primucci
President
Pizza Nova

S U CC E S S  S E RV E D BY  T H E S L I C E 

416-439-0051 | franchising@pizzanova.com

YOUR FRANCHISE OPPORTUNITY AWAITS

150+ Locations in Ontario & GrowingOngoing Training & SupportExtensive Marketing  & Advertising ProgramsState of the Art Call CentreRecipient of several CFA Awards including:

TORONTO BLUE JAYS ™ and all related marks and designs and photograph are 
trademarks and / or copyright of Rogers Blue Jays Baseball Partnership. Used under license.

official pizza of the 
Toronto Blue Jays TM

Scan 
for more

information

Scan 

™ and all related marks and designs and photograph are 
trademarks and / or copyright of Rogers Blue Jays Baseball Partnership. Used under license.

official pizza of the 
Toronto Blue Jays TMToronto Blue Jays TMToronto Blue Jays

for more
information

TORONTO BLUE JAYS ™ and all related marks and designs and photograph are 
trademarks and / or copyright of Rogers Blue Jays Baseball Partnership. Used under license.

official pizza of the 
Toronto Blue Jays

Scan 
for more

information

A Slice of SuccessPizza Nova president Domenic Primucci leads a thriving system

Canadian Franchise Association www.cfa.ca | www.FranchiseCanada.Online 27
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Terms and Conditions
General Information
Advertising on CFA.ca is exclusive to Canadian Franchise Association (CFA) members in good 
standing. Advertisers certify that their advertisements adhere to the principles set forth in the 
Canadian Code of Advertising Standards*. The advertiser agrees to assume all liability for all 
content (including text, representation, and illustration) of their advertisements and assume all 
responsibility for any claim arising there against CFA. The CFA reserves the right to refuse any 
advertising for any reason and advertisers agree that the CFA shall be under no liability for its 
failure for any cause to publish any advertisement. If booked by a third party, the CFA member 
identified on the advertising contract consents and agrees to be bound by all agreements 
made with the CFA regarding the advertising.  

Contract and Billing
All advertising is typically invoiced upon receipt of contract. Payment by cheque or credit 
card is due upon receipt of invoice. Payments are non-refundable. Failure to pay invoices 
after 30 days may result in interruption of advertising. Ad rates are for space only and assume 
advertisers supply material. Additional charges of $150/hour may apply if ad creation is 
needed. Ad rates are subject to change and to applicable taxes. All listed rates are net and do 
not include advertising agency commissions. The CFA reserves the right to cancel any contract 
at any time upon default in payment of invoices. Should an advertiser have outstanding bills 
with the CFA and/or is not in good standing with the Association, the CFA reserves the right to 
require payment for any advertising upon such terms as they see fit.

GST/HST Registration Number: R122972920

QST Registration Number: 1212953071

Please make cheques payable to: 
Canadian Franchise Association
116-5399 Eglinton Ave W
Toronto, ON M9C 5K6

For questions about your order:
Email:  sphilbin@cfa.ca

TERMS AND CONDITIONS


